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Why Grant Interviews At All?Why Grant Interviews At All?

Levels the playing field
You appear forthcoming
Starts to put reasonable doubt in the minds 
of the public
Corrects misperceptions
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Should You Allow the Interview?Should You Allow the Interview?

Consider the timing
What’s in it for you? 

Will it defuse the negative perceptions?
Is the situation controllable?
Do you know ALL the facts?
Could your statement be contradicted later?
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InterviewsInterviews

Appear as a sympathetic human being
If person directly affected can’t talk find 
someone close to them to
Explain process in layman’s terms
Exercise decent self restraint
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Synergize efforts with client, legal counsel
Advise consultants on what can and can’t be 
said 
Keep lines of communication open 
throughout campaign
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Determine which media relationships will 
help your client- then foster them

Give exclusives
Give “inside” information
Tip them off for video/pictures
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Quick way to post breaking news, or 
responses to breaking news
Post information about case, client
Post names/numbers of sympathetic 
experts/supporters
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